/Bajaj Electricals to take con&oﬁné
stake in Starlite Lighting

" mnm

bles and
— r, Bajaj Elec-
- tricals L1d, lsph.lining to take
a controlling stake in the
ing Ltd, in which it has 32 per
cent stake presently. The com-
pany is also phnmng to for-

sy:momarketing ar pow-
ered products,

“We propose to raise our
holding in Starfite, which man-
ufactures T3 compact fluo-
rescent lamps (CFL) with tech-
nology from GE (General Elec-
tric) Hungary for a controlling
stake and scale up production
for exports and meeting the

growing demand in the do-
mestic market,” Shekhar Ba-
jaj, chairman and managing
director, Bajaj Electricals told
reporters, here
on Monday., ,

Bajaj Electr-
icals invested Rs
7.5 crore in Star-
lite in 2007. Star-
lite is set to expa-
nd the annual
production cap-
acity of CFL to 40 million units
by this year-end from 15 million
units per annum presentiy:

The company is also scout-
ing for acquisitions and look-
ing at diversifying into areas
where it finds synergy

“We are looking for diver-

, “We are looking
for diversification
and acquisitions
that fit our
strategic business’

sification and acquisitions that
will fit our strategic business.
We have earmarked about Rs
100 crore out of Rs 160 crore
we raised re-
cently threugh,
aQ[Pm(qmﬂ-

ified institution-
al placement),”
said Bajaj.

For its foray
into marketing
solar-powered
products, the company is plan-
ning to source them from a
third-party vendor. The prod-
ucts include solar panels for
street lighting and solar
lanterns for villages.

“We don't intend to man-
ufacture solar cells but source

associated products like solar
panels and lanterns from third
pany as an alternative to our

angd luminaries prod-
ucts We are looking at the se-
mi-urban and rural markets
where we are doing some ru-
ral electrification projects,”
Bajaj said.

The company has set a sales
target of Rs 2,200 crore this fis-
cal (2009-10). “The margins
in the January-March quarter
of this fiscal will be under pres-
sure due to an increase in input
costs following the overall es-
calation in the cost of metals
during the last five months. Our
sales, however, were not im-
pacted by the slowdown in the
economy,” said Bajaj.



