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Bajaj Electricals i
diversifies product

portfolio

Our Birean . - by
Chennai, Jari. 10~ ~
Extending its product portfo-
lio diversification plans, Bajaj
Electricals Ltd now includes
ressure cookers, water puri-
ers a:1,1:1""‘1.1!.'1te‘1"b dispensers.
The comprdny is currently test-
marketing its pressure cookers |
in Orissa, Bihar and Madhva
Pradesh,” said Mr R Ramak-
rishnan, Executive Director of
the company.

In the durables and ap-
pliances segment, besides fans,
the brand is already present in
the market with products in-
cluding water heater, iron,
room coolers, toasters, mixer
grinders, microwave ovens,
juicers, toasters, tea and coffee
makers, gas stoves and chim-
neys.

According to him, this seg-
ment alone contributes 43 per
cent of the company’s turn-
over. Last year, it reported a
turnover of Rs 2,250 crore,
“and we expect to post Rs
2,800 crore this year,” he said,

The  compafy  today
launched its first range of por-
table generators that run on
LPG. Announcing the launch,
Mt Ramakrishnan said to start
with Bajaj Generators will be
availablein four capacities 800
VA, 2500 VA and 5000 VA Au-
to Start. “Soon petrol and die-

| sel' versions will also  be
[ added” he said.
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‘Bajaj Electricals launches

LPG-based generators

BS REPORTER
Chennai, 10 January

| ajaj Electricals Ltd (BEL),
: part of the Bajaj group,
has announced its en-

try into portable generator busi-
ness, launching generators that
% liquified petroleum gas

s
sulapt usehold and com-

mercial establishment markets
in the power-deficient urban
and rural areas in the coun-
| try to achieve a turnover of ¥
| 300 - 400 crore in the next five
I :,rears Petrol and diesel ver-

through t Bajaj Fans-

sions of the product would be
introduced soon, said R Ra-
makrishnan, executive direc-
tor; BEL.

"The portable generatnrs
available in the market at pres-
ent run®h kerosene. Wean-

ate a curve,ahead'in the
trend and wanted to offer the
consumers the opportunity
to shift to gas-based genera-
tors,” said Ramakrishnan. He
added that BEL was planning
further diversification and ac-
quisitions to achieve T 5,001
crore in three years and to cross
¥ 20,000 crore by 2021.

As part of the diversifica-
tion, the mmpm:.rwﬂlsmn en-

terinto and mar- |
keting of pressure cookers, gas |
stove and water dispensersand
purification products. The pres-
sure cooker brand has been
marketed on test basis in Bi-
har, Chattisgarh and Maha-
rashtra and that there were
plans to launch the product
through out the country with-
ina year, he added. The portable
generator would be launched
in the four southern states in
January 2011. The Fans busi-
NESS tnit is ¥ 800 crore
revenue in 2011-12 and Rs 1,000
crore revenue by the year 2013,
said A S Radhakrishna, pres-
ident, Fans Business Linit, BEL-~
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‘Bajaj Flectric -
scouting for
acquisitions

Chennai, Jan. 10: Bajaj
Electricals is shopping for
companies that would give
it technology, mearket distri-
bution @nd new products, a
top executive said. ;

Our kitty for acquisitions
ranges - between T100 and
7300 crore. We are looking
sut for companies that
wyould provide us the prod-
1t technologies, products

. or market reach, the firm’s
executive director, Mr R,
Ramakrishnan, said.

Operating in six verticals

" — engineering and proj-
ects, appliances, lighting,
luminaries and Morphy
Richards — the ¥2,252
crore turnover firm is look-
ing at acquisitions 1o touch
#5,000 crore turnover mark
in the next three years.

The growth is expected o
take place in consumer
durables, engineering and
projects and . luminaries

segments. — A NS/

g
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R Ramakrishnan
Executive Director

Bajuj Flectrical

Qur markef survey
indicated demand for
cookers, inverters and
stoves, which will
complete our kitchen range. Energy efficient

inverters, generators were found to be products in
demand given the power paucity in the country

Bajajin launch mode; to bOOs’r kitchen range !

S SHYAMALA
Chenmai

WITH the launch of portable gen-
erator sets, Bajaj Electricals Ltd on
Monday announced the diversifica-
tion of its fans business unit. The
company also plans to launch cook-
ers, stoves and hobs to bolster its
kitchen appliance range.

R Ramakrishnan, executve di-

rector of Bajaj Electricals, said, “Di- -

versification is one way we adopt for
growth. We plan to get into poten-
tial product categories that comple-
ment our current offerings and
leverage our strengths in distribu-
.tion and service network.”

i E e

“Bajaj sells kitchen products
from chimneys, mixer grinders to
microwave ovens. Our market sur-
vey indicated a demand for cookers,
inverters and stoves, which will
complete our kitchen range. Given
the power crisis In the country, en-
ergy-efficlent inverters and genera-
tors were found to be in demand.”

Bajaj has six business units
namely — appliances, engineering
and projects, fans, luminaries, light-
ing and marketing of Morphy

-Richards brand small appliances. It

has hoth consumer facing and in-
dustrial purpose products con-
tributing Rs 1,500 crore and Rs
750-crore revenue, respectively.

While inverters were launched

* for the urban and semi-urban mar-

kets, penerators are tarpeted at the
rural population, Ramakrishnan
said. Close to 20 per cent of the
company's Rs 2,250-crore revenue
comes from rural India,

“We see a big opportunity for
branded generators in the market,
which is dominated by Honda, Birla
Power and many unorganised play-

ers. Bajaj's LPG gensets are the first-

of-its kind in India as the others run
on kerosene, which causes pollu-
tion. We plan to launch the petrol
and diesel versions soon,” he added.
Honda is the market leader with
sales of over 46,000 unils a year,

—

wart

followed by Birla at 15,000 units.
Other unorganised players sell close
to 6,000 sets. Bajaj would target the
number (wo position in gensets
over the next three years, Ramakr-
ishnan said.

This financial year, the fans busi-
ness unit targets Rs G30-crore rev-
enue as against Rs 379 crore in
2000-10. It has 16 per cent market
share with sales close to 42-lakh
units across the ceiling, table,
pedestal and wall-mounted fans
range, besides industrial exhaust
fans and air-circulators.

. shyamolaseatharaman
@mydigitalfc.com
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" Bajaj Fans enters !
generator business

Chennai: Bajaj Fans, a parl of the Bajaj
Group, is entering the portable gener-
ator business with a view to tapmng
the high market potential available in
the country. Bajaj portable generators
category under the brand name Bajaj
Powerhouse are unigue as theay tun on
LPG unlike the others run on petrol,
diesel or kerosene, said R Ram-
akrishnan, Exectuvie Director, Bajaj i
Elactricals, jrere orrMonday. “Diversifi-
cation is oneBf the methods which we
are adapting for the growth of Bajai
Electricals. We want to be oné of the
leading players in generators in the
next three years.” « ers
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‘Bajaj makes foray -
into genset segment

Corporate Reporter

CHENNAIL: Bajaj Fans, one of the
six business units of Bajaj
Electricals, is diversifying in-
to new product categories by
entering the portable.genset”
market, according ta-R. Ra-
makrishnan, Executive
Director. e

Launching portable gener-
ators under ‘Bajaj power-
house' brand, he said the
products were unique as they
run on LPG {unlike others
run on petrol, diesel or kero-
sene), which would result in
running-cost savings up to 35
* per cent besides being envi-
- ronment-friendly with less
pollution.

To start with, Bajaj gener-
ators would be available in
four capacities 800 VA, 1,000
VA, 2500 VA and 5000 VA
auto-start. The range would
be expanded and CNG option
arould also be available, he
said. Mr. Ramakrishnan said’
the company had; excéllent
business portfolios both on.
eustomer-oriented and in-
dustrial  infrastructure-ori-
ented. Last year, the company

had a turnover of Rs. 2,250
crore and out of that custom-
er business contributed about
Rs.1,500 crore and engineer-
ing and projects Bs.700 crore,
He said India would see a
huge consumer boom in the

-coming years as people were

upgrading their lifestyle and
building new houses.

The Executive Director
said the company was also
looking at acquisition possi-
bilities where it was strong.

A. 8. Radhakrishna, Presi-
dent, Fans Business Unit, said
the unit sold 42 lakhs fans in
2009-10 and achieved a turn-
over of Rs, 379 crore.

It had recently entered the
domestic pumps category
with its range of Bajaj MaxFlo
Fumps.

' Other business units of Ba- !
jaj Electricals are: engineer-
ing and projects, appliances,
lighting, luminaires and Mor-
phy Richards.

The Chennai branch of Ba-
jaj Electricals had achieveda
turnover of Rs. 120 crore!in
2009-10 with a,growth of 21
per cent gverithe previois

vear, gl /
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